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Your Message in a Mascot

Tako these 3 guick tips to dress up your company's image
By Gwen Momn | Enpreprecsur Magazine— Augus! 2007
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Since Stuan Montslds, founder of DoubleStar LLE. which does business as Cogne Products, sterted using & space crealure
o pramote the company's board gamos; Cogna the alien hes become the redognizable "faca” of the company

Mnscots can be o graal shorthand for whal your company 15, says Florence Cuinn, founder of PR agenoy Quinn & Co;, as
ong As yol have!

* A Message: "Your mascot should make fhe cullere of your company easy 10 undarstand just by looking at IL” says
Cuinn. Cogno represents the brnny, sc=0 ooy of the games. .

o Continuity: "Use the madeol guer and over g0 customers ses (it and mmediately know that's your company," she
2ays

* A Visual: The mascol has o make an interesting visual-like Monlaldo's life-size mfiatable Cogno
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